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Marketing Automation:
What s it?




1©

#LRBC2022

The right message, to the right person,
at the right moment

By Marketing automation we mean the technology that manages marketing
activities automatically across multiple channels:

We all experience it in our everyday life as consumers:




1@ What about B2B?

B2C companies have long been offering the most
innovative digital experiences in an attempt to
compete, an approach almost never adopted by
B2B companies.

Customers' growing expectations of B2C
experiences are shifting towards the B2B sphere.

How to meet they expectations?

#LRBC2022




From problems to
opportunities
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All the organizations are different...
but problems are often the same

Manual
management of

Not qualified leads Poor lead nurturing contacts and
campaign
Difficult cross and Lack of monitoring Little customization
up-selling and optimization of content
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The solution

Marketing Automation tools allow us to personalize communications and
strengthen the relationship with our clients, partners, stakeholders

Contacts Assets Marketing messages Dashboard
Segments Form .
EMail Report
Companies Landing page
Focus items Scoring
Dynamic Contents
Stages

Social monitoring



1@ Benefits

T i

' & 6 & &
Generate more Convert more Qualified leads
leads in
Leads customers
|
%9 = ]
)

Boost productivity Reduce Increase sales

marketing

related costs
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Integrating
Liferay & Mautic
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Mautic

Mautic is an Open Source
Marketing Automation platform that
provides with the greatest level of
audience intelligence, thus enabling
you to make more meaningful

customer connections.

11
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Set up of the tracking pixel

After installation and setup,
you're ready to begin
tracking contacts. Insert
following code at the end of
the web page before ending

</body> tag.

Mautic tracking settings

Insert following code at the end of the web page before ending </bedy> tag. Mautic Landing Pages are tracked automatically. Use this only to track 3rd party websites.

<script>
(function(w,d,t,u,n,a,m){u[ 'MauticTrackingObject " ]=n;
win]=w[n]||function(){(w[n].q=w[n].q| |[1).push{arguments)},a=d.createElement(t),
m=d.getElementsByTagame(t)[@];a.async=1;a.src=u;m.parentlode.insertBefore(a,m)
})(window,document, 'script’, 'https://mautic.smc.it/mtc.3s', 'mt');

mt('send', 'pageview');
</script>

Identify visitor by tracking url @ Anocnymize IP @

o - o -

Identify visitors by IP @ Do Not Track 404 error for anonymous contacts @

;- ;-

Facebook Pixel

Facebook Pixel ID

Enabled on your tracking page Enable on Mautic landing page

o - o -

Google Analytics

Google Analytics ID

Enabled on your tracking page Enable on Mautic landing page
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Track and Analyse

You'll be able to configurate
highly customizable reports
to track the behavior of your
contacts throughout your

digital channels
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Create fragments for our forms

In order to embed forms in you
Liferay website or landing page,
simply create a fragment for

each kind of contact form. : ‘ Mautic (Global)

ilter and Order ¥
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Customize your Mau

It is possible to build a

customized theme and install it

directly in Mautic. ¢ a

Themes

tic forms style

Title

Aurora (aurora)

Blank (blank)

Brienz (brienz)

Cards (cards)

Confirm Me (confirmme)

Fresh - Center Form (fresh-center)

Fresh - Fixed Form (fresh-fixed)

Fresh - Left Form (fresh-left)

Fresh - Wide Form (fresh-wide)

Goldstar (goldstar)

Neopolitan (neopolitan)

Oxygen (oxygen)

Author

Mautic

Mautic team

Mautic team

Mautic

Mautic team

Mautic

Mautic

Mautic

Mautic

Mautic team based on a theme by Sendwithus

Mautic team based on a theme by Sendwithus

Mautic team based on a theme by Sendwithus

Mautic Admin ~

&

.| Nessun fi...zionato.

Features

grapesjsbuilder

g a H B I
3 M B B 3 !

o Install

15
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Customize your Mautic forms style - CSS

Customize your forms by adding CSS style attributes to the form’s fields in Mautic

I0 < Homepage

Experience  default =

[

4
Una rete di Assistenti

| nostri agenti rappreéntano il cuore dell'azienda e sono coloro
che ogni giorno colti@no relazioni di fiducia con migliaia di clienti
in tutto il Paese. Crafliamo nel potere del rapporto umano, di

una stretta di mangidi una risata.

Page Design

pil vicino a te

mautic-fom 8

Termini e Condizioni, lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.

- ]

- o 2

Browser

Page Elements

Page Content

Larghezza minima

Altezza minima

traboccare

Predefinito

@ Drop Zone
<> mautic-form ® ®
General Styles
Form ID
1
FRAME
Larghezza Altezza

Larghezza massima

Altezza Massima

4k

16



1©

#LRBC2022

Companies and Contacts

Syncronize Liferay Account and
Users as Companies and
Contacts into Mautic, with no

need to subscribe any form

17



Use scenarios
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Cart abandonment

By developing a scheduler in
Liferay, it is possible to check in
real-time abandoned carts with
related information. Through
API, the information will be
synchronized in Mautic in order
to automate communications to
the user such us reminders and

dynamic suggestions, etc.

19
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Re-engagement

Re-engage cold leads who are
about to be no more under GDPR
Regulations

1. Build a campaign where
contacts can enter their
information through a form

2. Contacts who subscribe the
form will be active again an
reachable for future campaign.
Don’t forget to keep on nurturing
them!

20
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Surveys

Make a smarter use of the forms:

By creating surveys for your customers, you'll be able
to track their grade of satisfaction throughout the

customer journey.

Identify pains tempestively and increase their level of

engagement towards your company

-
Q

inion is important to us and helps us to improve!

From 110 10, how likely are you to recommend our service?

A
< x»;]

U\Ij\ P

Hello Mark,
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Lead nurturing

By tracking the activity in your digital channels, you'll
be able to set automatic campaigns for your segments
based on their interest and stage in the customer

journey.

CHE VALORE HANNO |
TUDI DATI?

Buongiorno [nome],
& passato un po’ di tempo dal nostro appuntamento con I’
Open Source Week dedicato alla Cyber Security, ma la nostra

attenzione sul tema resta sempre alta. Mai come in questo

periodo storico, infatti, sensibilizzare sulla tematica &
divenuto cruciale per qualsiasi impresa e trasversale a tutte le
risorse aziendali. Gli attacchi informatici, in particolar modo

ransomware, stanno dilagando come mai prima: ogni

settimana una media di 903 aziende si ritrova sotto attacco.
(Fonte Ansa).

Secondo il report State of Ransomware 2021 di Sophos, il

numero di soggetti che ha accettato I'estorsione & cresciuto dal

F\

~—r



Liferay & Mautic:
RIOS case studies

. RETE ITALIANA
‘RIOS’ OPEN SOURCE




1@ What is RIOS?

BinarioEtico
Network of Companies
organized as d "('/'?9 SSEACOH’]
ITSERVICE-NET
Single Company

eeeeeeeeeeeeeeeee

@REDTU_RTLE .
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1@ Marketing activities in RIOS

E\IE:\I'I'I ; ; y ‘R? #OS
Cinque appuntamenti per orientarsi nel J Open Source
Online events camBlagiEhE]

RIOS rilancia gli Open Source Time, cinque momenti di discussione, con cadenza
mensile, che ci accompagneranno fino all’'estate.

Open Source Time -

1-4 dicembre 2020

0S
Corporate events | R | 02%5) ooensource

Le contaminazioni dell'open Cybersecurity Smart Collaboration Cloud Native Data Management Pubblica Amministrazione

THE MERCEDES-BENZ FOSS 3 OW2 - PRESENTAZIONE DELLA
ﬂ:IE'I'NEsllnaﬁlEﬂiguns y INTELLERA CONSULTING: MANIFESTO - OUR COMMITMENT p GOOD GOVERNANCE INITIATIVE
C t t t ° 3 PNRR IN ACTION et T0 BE TRULY DPEN HANDBOOK
OpenSource e SDGs - UNITED NATIONS Intellera - PNRR in action The Mercedes-Benz FOSS Manifesto — OW?2 - presentazione della good
Maurizio Gazzola Chief Strategic Solutions @Ufficio delle Michele Ruggiero Respansabile della divisione IT Our Commitment to be truly Open governance initiative handbook
Nazioni Unite Architecture & Solutions @Intellera Consulting Wolfgang Gehring FOSS Ambassador @Daimler TSS | Cedric Thomas Founder & CEO @OW2

Mercedes-Benz

L Download Slides L Download Slides & Download Slides L Download Slides
O Play Video O Play Video O Play Video O Play Video

#LRBC2022
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Why we use Mautic for this
purpose?

In line with the choices of RIOS we have chosen an

Open Source solution for the management of

automatized marketing.

Mautic responds to important needs that go beyond the

purely technical aspect, such as:

« Data Sovereignty
* Active community support

* Flexibility and ability to integrate and customize

B Literay

&
Q mautic

26
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RIOS website & Mautic Components

© HIML

¥ oo muma N
‘RIOS’ OPEN SOURCE -

PZ  Paragnafo & o T = . .
’ Inserisci i tuoi dati per continuare la visione

test Slider
@ Sociale Mome
My first Mautic form o

Nome
Embedded using Liferay Fragment O video

Cogname

Cognome CONTENT DISPLAY
B ContentDisplay

Indirizzo Email
B Flagdicontenuto

Soluzione * ]

Collection Display
FEATURED CONTENT

m FOOTERS

NAVIGATION BARS

Continua a guardare

MAUTIC

> mautic-focus-item

La Rete Soluzioni

> mautic-form

Seacom Smart Working
SMC User Experience

0 mautic-video

Gated videos

iltre, sono presenti gli

I'Universita di Ferrara. Le ) Media Manager | 7= Format Code
!'!i.D [\ davl'incar\‘co al I SOSTENIBILITA PER LE Public Preview URL
;li infermi poveri. APRILE el preview! 4

1 <table class="nl-container” width="100%" border="0" ce
lor: #11364e">

SERVIZIO SANITARIO REGIONALE.

¢ EMILIA-ROMAGNA

iii Azienda Ospedaliero - Universitaria di Ferrara '
e

Manca pochissimo al secondo appuntamento di Open Source Time! Ti aspettiamo con

border="0" cellpadding="0" cellspacin role="prese

color:#03988e" ><t body><

una sessione ricca di approfondimenti a tema Cloud Native e PNRR. La diretta inizia alle

14:30, non mancare! 2 <table class="row-content stack’ align="center’ border
e

column-1" width="1008" style="nso-table-lspace:0;mso-t,
align i 0;
class="inage block’ width="1008" border="0" cellpaddin
Lepace:0;nso—table-zspace:0"><thody><tr><td style="wid
style="Line-height:10px"><a href="http://[track]/https,
tabindex "big" sre="https://snc.emails
den-header . pg” style="display:block;height:aute;bords|
TIME" title="RIOS OPEN SOURCE TTME'></a></div></td></t
</tablesctable class="rou row-2" align='center’ widthe
style="nso-table-lspace: 0;mso-table-rspace:0; backgroun|
align="center" border="0" cellpadding="0" cellspacing=|
+600px"
style="mso-table-lspace: 0;mso-table-rspace:0; font-veig|
lefer0 dotted

topi5px; padding-bottom:5px"><table class="text block”

e " seyle=". ble-1 b1

Come assistere alla diretta

e sul nostro sito
A partire dalle ore 14:30, collegati alla pagina

della diretta per seguire gli interventi del nostri
ospiti.

Parla con noi su Rocket.Chat
Entra in contatto con gl spealer nelo spazio
dedicato su Rocket.Chat Mentre assisti alla
diretta potral fare domande o semplicemente
rendere visione di materil aggluntv

= = . . . ble-l
e AR

"><ing class=

Azienda llluminazione Pubblica: Infrastrutture| Rgichiedi info sulle soluzioni

piattaforme per Smart Cities Feotaherarme per dari e mfarmezion, che

cerchil

Il cliente & uno dei principali operatori nell'illuminazione pubblica in Europa e nel mond
risparmio e ad una maggiore affidabilita. L'azienda ha esperienza in segnaletica strad ‘ Nome |
illuminazione esterna e videosorveglianza di servizi elettrici urbani, veicoli elettrici e re [ Cognome |

bottor: 1
elass="txtTinyMeo-yrapper’ style="font-size:l2px;font-
alt:21.6px;color: #333; Line—height :1.8">4p style="margi
<span style="font-size:1px;">Manca pochissimo al seco
style="font-size:ldpx; >Ti aspettiamo con una sessione
BNRR</strong>. La diretta inizia alle <strong>l.
<table clase="heading block’ width="100%" borde; e
Lepace:0;mso—tablo-repace:0"><cthody>cers<ctdschl styles|
£amily:Lat 4
align:center;margin-top: 0;margin-botton:0"><span class|
el

[ indirizo Email |
SETTORE TECNOLOGIA Soluzione
Pubblica Amministrazione Data Infrastructure

Focus ltems
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Automation Scenarios

Typical RIOS
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Event invitation & follow up

Email Nurturing

Vv

Re engagement

Vv

NPS surveys
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Decision 0 Condition T
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A decision is made
when a contact
decides to take
action or not (e.g.
opened an email).

Select

Mautic Campaign configuration

Cloud MNative 2022

An action s
something
executed by Mautic
(e.g. send an
email).

Select

A condition is
based on known
profile field values
or submitted form
data.

Select

= MNuovi registrati osw2...

interesse=scloudMative

inserimento su segmento...

29
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Event workflow
example

Data source: sub segment
Action: send email

‘ = Cloud Native 2022 ‘

[wait until April 13, 2022 3:00 pm CEST]

‘ Invie prima mall di nurtur... ‘

[wait until April 20, 2022 11:00 am CEST]

Condition: user check

emails & open link

Action: user is sent on e
engaged or cold

+2 per apertura Dem

Visita landing

AN\
P
r -
P
-

s

£ N

+ 3 per apertura pagina la...

-
Aggiungi a Engaged

‘ Apre Email ‘
,r":l/ ’ ., .

"
(by April 15, 2022 2:50 pm CEsT]

Reinvio mail
Apre Email
/
f}:’ .
)
- _*.—\
within 1 day |
+2 apertura Dem -
e F

Aggiungi a cold

remind evento

wait 8 days

Dem rivedi il video

Apre Email

\\\

+2 per apertura Dem

©



Typical Automation Scenarios
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Event invitation & follow up

Vv

Vv

Email Nurturing

Re engagement

NPS surveys

v/
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Email Nurturing

Data source: sub segment
Action: send email

Condition: user check
emails & open link /
download asset

Action: user is sent on
engaged or cold / stage
change

‘ iE Cybersecurity 2022 ‘

{wail until April 11, 2022 11:00 am CI:SI}

‘ Invio prima mail di nurtur... ‘

wait 3 days

_--".l-.--- i
- -

+2 per apertura Dem e cli... Invia dem con case study

L Click su link video ‘
f'—L_ A

Scarica contenuto
.--""'.’ .,

wait 3 days

+3 per download Invio "contatta un esperto”

Compilazione form di con...

+5 per contatto diretto Stage=Lead

within 7 days
-

Secondo invio

Apre Email

Y B ~
within 1 day
Invia dem con case study

e Y

Aggiungi a cold

. within 1 day

F
Aggiungi a "cold”



Typical Automation Scenarios
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Event invitation & follow up

Vv

Email Nurturing

Vv

Re engagement

NPS surveys
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Re engagement
workflow example

« Data source: sub segment
(inactive users)

 Action: send email

* Condition: user check
emails & visit update page

* Action: user is removed
from inactive segment,
otherwise it will be e
cancelled -

Rimuove da inattivi

#LRBC2022

iiii

Lista inattivi (GDPR)

Invito a riattivazione / agg...

Apre Email

S | Attendi 7 giorni

i, ' -

Aggiorna dati con consenso Secondo invio

Apre Email

J

e
/
2

Evento compilazione form

©

A

\\\
.
Attendi 7 giorni
P

Cancellazione utente



Typical Automation Scenarios
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Event invitation & follow up
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Net Promoter Score: in page campaign form

The NPS is based on a single
question to ask those who have
used the service, "How likely would
you be to recommend this
product/service/site to a friend or

colleague?"

. RETE [TALIANA
‘RIOS OPEN SOURCE

IL TUO FEEDBACK E IMPORTANTE!
In RIOS cerchiamo sempre di migliorarci, pertanto ti chiediamo di darci
un'opinione relativa al lavoro svolto con noi.

Inserisci la tua Email *

Con quale probabilita consiglieresti Rios a un amico o un collega? *
010203040506070809010

Invio

36
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NPS=1

N

Aggiungi a segmento Detr...

NPS=4

T~

Aggiungi a segmento Detr...

#LRBC2022

NPS workflow example

NPS=2

N

Aggiungi a segmento Detr... |

NPS=5

ey

Aggiungi a segmento Detr...

‘ @ Form NPS

NPS=3

X

Aggiungi a segmento Detr...

NPS=6

D

Aggiungi a segmento Detr...

NPS=7

B

aggiungi a segmento Pass...

Applica Chiudi C¢

NPS=9 NPS=10
NPS=8 aggiungi a segmento Pro... aggiungi a segmento Pro...

Ty

aggiungi a segmento Pass...

e Data source: NPS form values
« Condition: NPS value (number)

» Action: user is sent on detractor, passive
or promoter segment

37
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Q&A

Grazie per I'attenzione!

Contatti
Chiara Tufano

chiara.tufano@smc.it

Linkedin: linkedin.com/in/chiara-tufano/

Contatti
Antonio Conti

antonioc@seacom.it

Linkedin: linkedin.com/in/antonio-conti/

24
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